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Professional Experience: 
 
 

                              Adrian College                                                                                          2009 - Present 
             Professor, Dept. of Business, Accounting and Economics  
             Director of the Grunewald Institute for Entrepreneurial Studies 
            
 
           Strategos Ventures LLC                                                                          2003 - Present     
             Principal  

 Strategos Ventures (formerly IIB- Michigan, LL) is a consulting firm  
 specializing in supporting small and medium size entrepreneurial ventures 
 in their transition from startups to established businesses. 

  
           Safe Auto Insurance Co.                                                                            2002 - 2022 
             Director              
               Chairman of the Investment Committee 
               Member of the Audit Committee 
 

                              I-Impact Inc.                                                                                             1997 - 2003           
             V.P and Chief Scientist  

I-Impact’s software provides a variety of analytical tools that help identify  
and evaluate the drivers of marketing strategies and other web related activities. 
I-Impact was backed by several Venture Capital firms. As Chief Scientist 
I was responsible for all scientific aspects of product development.  
Typical clients included major brokerage houses and telecoms. 

  
CFI Group, Inc.                                                                                        1993 - 1996 

             Partner and Managing Director    
 CFI Group, Inc. is an international consulting firm specializing in customer  
 satisfaction and retention modeling and measurement. As a Partner and  
 Managing Director I led the business development and implementation of state 
 of the art customized Multivariate Customer Satisfaction Models for clients around the world.    
Clients included corporations such as UPS, Chrysler, GTE, Nortel, SFR and France Telecom. 
Among other activities I was responsible for launching and managing the Paris office of CFI 
Group.   
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G.A. Pizza Inc.                                                                                            1987 – 1996 
 Founder and Chairman  

              G.A. Pizza obtained the Master Franchise for Domino’s Pizza in Belgium and 
              Israel. Introduced Domino’s Pizza to these markets and grew from zero to 28 stores. 
              Achieved the highest sales levels per store in the entire Domino’s Pizza system. 
              G.A. Pizza was subsequently acquired in 1996 by the largest corporation in Israel.  
   
 Bain & Co.                                                                                                  1984 - 1986 
  Management Consultant                                                                          

 Bain & Co. is considered one of the world's best management consulting firms. 
              At Bain (while on leave from my position at the University of Michigan) I Worked  
              closely with CEO’s and other key executives of clients to develop and implement  
              winning business strategies. Clients included such diverse firms as Sotheby’s  
              Holdings, Guinness PLC and Bull. 
 
           The University of Michigan, Ann Arbor                                                   1980 to 1989  
            Asst. Professor of Business Administration                                              (On leave 84-86)  
             Taught MBA and Doctoral courses and conducted research in the area of  
             Marketing, Marketing Research and Marketing strategies. 
             Co-director, 1983 American Marketing Association Doctoral Consortium 
             Judge for the 1983 American Marketing Association Best Dissertation Competition 
             Faculty, American Marketing Association 1982 Doctoral Consortium 
              
 

Boards of Directors 
 

                     
                 Safe Auto Insurance Co.                                                                         2002 – 2022 
                 S- Cube, Inc.                                                                                            2010 – Present                                                                                             

MIT Enterprise Forum (Great Lakes Chapter)                                  2012 – 2020 
Michigan Business Incubation Association                                      2012 – 2020 

 
Education: 

 
            Ph.D.  Business Administration, The University of Alabama, 1982  
            Concentration in Marketing with minors in Statistics and International Finance 

 Winner 1982 American Marketing Association Outstanding Dissertation Award. 
  Fellow, American Marketing Association 1979 Doctoral Consortium    

            M.Sc.  Marketing, The University of Alabama, 1978               
            B.Sc.  Business Administration, The University of Alabama, 1977  
 
 

Personal Data: 
 

            Married to Cynthia, 3 sons and one daughter. 
Fluent in several languages 
Military Service: IDF, Company Commander Special Forces 
Hobbies: Flying, Chess and Travel 
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Selected Publications 

 
 
Articles 
 
 
“The Premise of Customer Asset Management” Les Methodes PLS (Partial Least  
Squares) Theorie et Pratique.  Groupe HEC,  Jouy-en-Josas France, 1996 
 
“Validity Assessment in Covariance Structure Analysis via selection Procedures” 
(with Claes Fornell). Research Methods and Causal Modeling in Marketing. Sarasota, 
FL: American Marketing Association Winter Educators’ Conference, 1983: 253-57. 
 
“Hawaiian Punch Affirmative Disclosure: Longitudinal Monitoring of Residual effects” 
(with James R. Taylor and Thomas C. Kinnear). Journal of Marketing and Public Policy, 
1983. 
 
"New Approaches to Purchasing Behavior: A Discussion", in Advances in Consumer  
Research Volume 10, eds. Richard P. Bagozzi and Alice M. Tybout, Ann Arbor:  
Association for Consumer Research, 1983: 243 
 
“The Relationship between Market Growth Rate and Market Share Response to  
Advertising: A Product Portfolio Perspective” (with Claes Fornell). 
Proceedings of the European Marketing Academy. Grenoble, France, 1983: 140-51 
 
“Organization Reaction to Consumer Voice” (with Claes Fornell and David F. Larcker).  
Proceedings of the European Marketing Academy. Grenoble, France, 1983: 748-80 
 
“Selection Procedures: A New Statistical Methodology and its Applications for  
Marketing Research” (with Jean Dickinson Gibbons). Journal of Marketing Research, 
November 1981: 449-55 
 
“Identification and Analysis of Moderator Variables” (with Subhash Sharma and Richard 
M. Durand). Journal of Marketing Research, August 1981:491-500 
 
“The Effectiveness of Audio-Visual Presentations” (with Harry A. Lipson). 
Journal of Marketing Education, Vol. 3, No. 1, 46-49 (1981) 
 
“Attitudinal and Normative Dimensions of Opinion Leaders and Nonleaders” 
(with Richard M. Durand and William O. Bearden). Journal of Psychology, March 1979 
305-12.  
 
“Attitudinal and Normative Dimensions of Opinion Leaders and Nonleaders” 
(with Richard M. Durand and William O. Bearden). Journal of Marketing, 1979 
Abstract “272 
 
“Portfolio Analysis at the Brand Level: Methodological Issues and Analytical Tools” 
(with James R. Taylor). Product Management, Quantitative Methods in Marketing, 
Proceedings, 9th International Research Seminar in Marketing. Puyricard Aix-en-  
Provence, France, June 1982: 108-19 
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“Teaching Methods Preferences” (with Harry A. Lipson). Evolving Marketing Thought 
For 1980’s, edited by Summey and Taylor). Proceedings, Southern Marketing 
Association, 1980: 258-61 
 
“Attitudes Concerning Business and Marketing Practices” (with Harry A. Lipson) 
Proceedings, Southwestern Marketing Association, 1981: 176-79 
 
“Identifying Moderator variables Using Moderated Regression Analysis” 
 (with Richard M. Durand and Subhash Sharma). Proceedings of the Southern Marketing 
Association, March 1979: 189-92 
 
“Cognitive Differentiation: A Moderator of Behavioral Intentions” (with Richard M. 
 Durand), Proceedings of the American Marketing Association, 1979: 305-8 
 
“The Impact of Personal Values on Risk Perception in Consumer Behavior” 
Proceedings of the Southern Marketing Association, March 1978: 427-30 
 
“Union Manufacturing Credit Union” (with Richard M. Durand and William O. 
Bearden). Modern Retailing: Theory and Practice, edited by J. Barry Mason and Morris 
L. Mayer. 2nd ed. Dallas, TX: Business Publications, Inc., 1981: 822-32.  
 
 
For academic citations of my work as of Nov 2025 (over 3000 citations, 673 since 2020)  
please view Google Scholar:  https://scholar.google.com/citations?user=0PeJb8QAAAAJ 
 
 
 
 
  
 


