CHRISTY MESAROS-WINCKLES

STRATEGIC COMMUNICATION EDUCATOR
CHRISTYWINCKLES@GMAIL.COM| 517-215-2484

PROFESSORSHIPS

Adrian College
Associate Professor (2015-present)

Communication Arts & Sciences Department

Siena Heights University

Assistant Professor (2012-2015)
Communication Department

Spring Arbor University
Adjunct Professor (2008-2012)
Communication Department

EDUCATION

Bowling_Green State University

Ph.D. in Communication Studies | 2012
Graduate Certificate in Women Studies | 2011

Spring_ Arbor University
Master of Arts in Communication | 2008
Bachelor of Arts in Communication | 2005

RESEARCH INTERESTS

Mediated Organizational History (focus on
Methodist Traditions and issues of Inclusion
and Diversity)
e Emphasizing Narrative & Critical
Communication Approaches
e Archival & Qualitative Content Analysis

PROFESIONAL
MEMBERSHIPS

AJEMC
Public Relations Society of America
Wesley Theological Society

AWARDS &
ACHIEVEMENTS

Teaching_Awards
Adrian College United Methodist Teaching
Excellence Award | 2023

Siena Heights University Sister Eileen Rice for

Outstanding Teaching Award| 2014
BGSU Undergraduate Student Government
Educator of the Year | 2012

Research Awards & Grants

DIGITAL PORTFOLIO

PEER-REVIEWED PUBLICATIONS

Books

Mesaros-Winckles, C. (2023). Silenced: The Forgotten Narratives of
Progressive Era Free Methodist Women. Fortress Academic.

Book Chapters

Mesaros-Winckles, C. & Winckles, A. (2021). “Life Isn't All Roses:
Narratives of Adoptive Parenting,” in Sandra Faulkner (Ed.) Inside
Relationships, 2nd. edition. Taylor & Francis.

Mesaros-Winckles, C. & Winckles, A. (2015). “Focus on the (Changing)
Family: A Hot Message Encounters a Cool Medium,” in Mark Ward
(Ed.). The Electronic Church in the Digital Age: Cultural Impacts of
Evangelical Mass Media. Praeger.

Leslie, E. & Spaulding, F. (2013). “Is God Like Our Father? Exploring
Domestic Abuse Through Sibling Narratives,” in Sandra Faulkner (Ed.)
Inside Relationships, Left Coast Press. (chapter published under
psudenoymns)

Mesaros-Winckles. C. (2012). “Christian Patriarchy Lite: 19 Kids and
Counting,” in Alena Ruggerio (Ed.), Media Depictions of Brides,
Wives and Mothers. Lexington Books.

Journal Articles

Mesaros-Winckles, C. (2021). “Why not now? The 1890 and 1894 Free
Methodist Debates on Ordaining Women.” Wesley and Methodlist
Studies 13(1).

Leslie, E. & Spaulding, F.( Spring 2012). “Is God Like My Father:
Exploring Domestic Abuse Through Sibling Narratives.” International
Review of Qualitative Research. (published under a pseudonym).

Mesaros-Winckles, C. (2011, December). “Hear Our Plea: Voices of Early
Free Methodist Women in Denominational Print Culture.”
Westminster Papers in Communication and Culture, Special Issue:
Media For and By Women, 8(3).

Mesaros-Winckles, C. (2010, Fall). “TLC and the Fundamentalist
Family: A Quiverfull of Babies.” Journal of Religion and Popular
Culture, 22(3).

TEACHING EXPERIENCE &

UNDERGRADUATE CURRICULUM DEVELOPMENT

Adrian College Public Relations Courses

COMM 209: Interpersonal Communication| 2017-2019

Course Description: Theoretical overview of dyadic relationships and

an exploration of how meaning develops in personal, social, and
organizational relationships. (course developer)

COMM 218: Communication Theory| 2016- present

Adrian College ACAP Faculty Research Grant | 2020
Adrian College ACAP Faculty Research Grant | 2016
Religious Communication Association Dissertation of
the Year| 2013

Course Description: The goal of this course is to introduce students to
theories and methods used in communication studies. Students will
learn to observe and write about communication artifacts in the
media and interpersonal experiences. (course developer)



CONFERENCE
PRESENTATIONS

Mesaros-Winckles, C. (2023, March), “What Could
Have Been: Benjamin Titus Roberts’ 1890 Ordaining
Women-A Radical Manifesto of Religious and
Gender Inclusion,” John D Stratton Conference.
Ashland University, Ashland, Ohio.

Mesaros-Winckles, C. (2021, April). “Saved, Sanctified
and Filled with the Spirit: Narrative Accounts of
Early Free Methodist Women Evangelists.” Sisters of
the Spirit: Women in the Wesleyan and Pentecostal
Traditions Conference. Tyndale University, Toronto,
Canada.

Mesaros-Winckles, C. (2020, November). “Data
Mining Media Literacy Assignment,” G.I.F.T.S.
Presentation, National Communication Association
Annual Conference, virtual presentation.

Mesaros-Winckles, C. (2020, November). “Media
Ethics Teaching at the Crossroads of
Communication and Action,” panel presentation,
National Communication Association Annual
Conference, virtual presentation.

Mesaros-Winckles, C. (2018, May). “Frances Willard:
Technological Pioneer of Women'’s Cycling,”
Rhetorical Society of America Bi-Annual
Conference Re-inventing Rhetoric, Minneapolis, MN.

Mesaros-Winckles, C. & Winckles, A. (2018, May).
“Called to Serve: A Rhetorical History of the Wesley
Deaconess Movement,” Rhetorical Society of
America Bi-Annual Conference Re-inventing
Rhetoric, Minneapolis, MN.

Mesaros-Winckles, C. & Hill, 3. (May 2017).
“Combining Forces- Effective Medical
Communication: Business & Communications
Collaborations. Scholarship of Teaching and
Learning Conference (SoTL). Tiffin University, Tiffin,
Ohio.

Mesaros-Winckles, C. (2016, April). “Reacting to the
Past as Speech Pedagogy,” panel discussion Grand
Central States Communication Association, Rapids:
Mich.

Mesaros-Winckles, C. (2016, Jan.). “The Hypocrite,
The Devotee, and the Believer: The Transference of
Culture Power for Parent to Child in 19 Kids and
Counting.” Gender, Media and Religion Conference,
University of Boulder, CO.

TEACHING EXPERIENCE &
UNDERGRADUATE CURRICULUM (CONT.)

COMM 280: Communication Ethics| 2017-present

Course Description: Methods of understanding ethics as a process of
critical reflection in human communication. Application to both
contemporary and classical subject matter. Emphasis on both
interpersonal and media influences. (course developer)

COMM 205: Public Relations 1| 2015- present

Course Description. Introduction to contemporary public relations theory
and practice. Emphasis on persuasion and public opinion analysis.
Evaluation of key publics, and the roles of the media in opinion change
(course developer)

COMM 313: PR Activities| 2020-present

Course Description: Credit is earned for participation in a public relations
project in the Adrian community. Students learn about public relations
writing and production and experience working with a real client.
(course developer)

COMM 314: Public Relations Il| 2016- present

Course Description: Principles and practices of corporate communication
in an electronic and media-influenced environment. Emphasis on
communication using audio, video, and computer-enhanced messages
(course developer)

COMM 330: Intercultural Communication| 2016-present

Course Description: Examines the communication behaviors and
patterns unique to a variety of cultures as well as those of gender, racial,
and ethnic-based subcultures, using a balance of theory and practical
application (course developer)

COMM 342: Organizational Communication| fall 2017.-present

Course Description: The course focuses on theories used to analyze
communication within an organization such as a business, industry, and
government. Examination of contemporary theoretical models and
implications. (course developer)

COMM 416: Al & Digital Communication| fall 2023

Course Description: This course will provide a basic overview of what
language-based Al models are, what they can do, and the benefits and
professional challenges this technology brings. Additionally, ethical
concerns and U.S. copyright policy will be covered so students learn how
to engage with this technology critically (course developer)

Adrian College Mass Media Courses

COMM T110: Introduction to Mass Media| 2016- 2018

Course Description: Survey course with emphasis on the history of the mass
media and its social, cultural, economic, ethical, and political impact
(course developer)

COMM 308: Mass Media Criticism| 2017 - present
Course Description: Major Perspectives on mass communication theory.
Emphasis on television and film theory. (course developer)

COMM 422: Senior Capstone| 2016- present

Course Description: The goal of this course is to provide students with an
opportunity to do independent research in Media Arts. Students will learn
to choose and guide their own individual projects with minimal
supervision.



COLLEGE SERVICE

Department Service

Communication Arts & Sciences Department Chait|

2018-present

Academic Advisor (20 advisees)| 2015--present
Faculty Advisor for Lambda Pi Eta| 2016-present
Faculty Adviser for PRSSA,| 2019-present
Developed MBA in Marketing and wrote HLC
Justification| 2021

Oversaw and wrote the program review for
Communication Arts| 2020

Developed, a B.S. in Public Relations| 2019
Advisory Board Member Lenawee ISD
Entrepreneurship and Marketing Program| 2019-
present

College Service

WAC Committee| 2017-present

Gender Issues Committee| 2021-present
Faculty Associate Trustee Adrian College| 2019
Gender Issues Committee| 2019-present
Faculty Athletic Rep.| 2017-spring 2019
McNair Adviser| 2016-2017

PROFESSIONAL
EXPERIENCE

Journalism
News Editor, Homer Index| 2006
Freelance writer, Light & Life Magazine| 2014-2016

Pro Bono Work Public Relations

PR Coordinator Adrian International Film Festivall
2018

PR Director for the Adrian DDA First Friday| 2017
PR Adviser Berryman Mayoral Campaign| 2017

PR Adviser Smith’'s Lenawee Drain Commissioner
Campaign| 2016

EXPERIENTIAL
LEARNING PARTNERSHIPS

Adrian College Geology Department| Fall 2023
Adrian College Physics Department]| Fall 2023

Adrian Downtown Development Authority|2020-present

Adrian Public Schools| Spring 2022

Visit Lenawee| 2021-2022

Adrian College Women's Studies Program| 2020
Northwest Ohio BBB| Spring 2019

UpStart Adrian Entrepreneurship Competition|2018

TECHNICAL SKILLS

Meta Business Suite

Canva

Adobe Spark

ChatGPT

Google Search Counsel (SEO)
WordPress

Photoshop

TEACHING EXPERIENCE & 3
UNDERGRADUATE CURRICULUM (CONT.)

Siena Heights University Communication Courses

ENG 240: Introduction to Journalism| 2012-2014

Course Description: This course introduces students to the basic theory,
analysis, and practice of journalism. Through criticism of news media texts,
discussions of trends in journalism, and the production of news stories,
students will develop critical media literacy and writing skills_(course
developer)

ENG 242: Spectra| 2012-2014

Course Description: This is a course in which students will have direct
experience in the techniques of news and feature writing through
participation in Spectra, the campus newspaper. The course is offered as
needed and may be taken up to three times. (course developer)

ENG 342: History of the Mass Media| 2013

Course Description: This survey course explores the development of mass
media (including print, film, radio, television, and the internet), and its
social, cultural, economic, ethical, and political impact. (course developer)

Spring_Arbor University,

COMM 110: Introduction to Communication| 2008-2012
Course Description: Overview of mass communication professions and
history (asynchronous; course developer)

Bowling_Green State University, Teaching_Assistantship

JOUR 3410: Principles of Public Relations for Nonmajors| 2010-2011
Course Description: Public relations problems, policies, and practices
applied to business and nonprofit organizations, media methods of
communicating, survey research, and attitude change.

JOUR 2010: Principles of Journalism for Nonmajors| 2011-2012

Course Description: Introduction to news gathering, news writing, news
editing, and journalistic graphics for nonjournalism majors whose
programs might benefit from such a course. Credit is, not applicable
toward major or minor in journalism. (BGSU SGA teaching award-
winning course)

JOUR 2500: Advanced News Reporting| fall 2010

Course Description: News gathering and writing for all types of reporting,,
ranging from simple, factual news stories to press releases. Practice in
covering assignments for publication in various media forms.

TEACHING EXPERIENCE & GRADUATE CURRICULUM

Adrian College MBA in Marketing,

MKTG 502: Strategic Communication Planning & Tactics

Course Description. In this class, students will walk through the process of
creating a strategic communication plan using public relations theory and
tactics. The course will primarily focus on strategic planning for crisis
communication using proactive and reactive public relations tactics.
Students will complete a crisis communication simulation from Stukent,
where they must put their strategic plan into practice for a fictional client.
(course developer)



